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Objetivo do estudo
O objetivo principal do presente artigo € explicar as relacdes conceituais existentes entre a cocriagao
de valor e o empreendedorismo digital, a partir de uma Revisao Sistematica da Literatura.

Relevancia/originalidade

Trabalho inédito sobre a relacdo tedrica entre cocriacdo de valor e empreendedorismo digital,
contribuindo para gestores de empresas e empreendedores, enumerando agdes, préticas e achados em
geral para gestdo e estratégia dos seus empreendimentos.

M etodologia/abor dagem
Revisdo sistemética da literatura (RSL) sobre 135 artigos selecionados da base Web of Science (WoS).

Principais resultados
Os resultados indicam que héa forte ligagdo entre os construtos em diversos model os de negécios,
geografias, setores da economia e tipos de empresas, nos segmentaos publico ou privado.

Contribuictes tedricas/metodol 6gicas

Identificacdo de cinco elementos que evidenciam a conexdo: 1) Inovacdo e empreendedorismo digital
2) Performance das organizac@es; 3) Cocriacéo de valor entre stakeholders; 4) Estratégica e gestdo
voltadas para ainovagdo digital; 5) Colaboracéo e aprendizagem.

Contribuicbes sociaig/para a gestéo

Descricdo de: formatos de negdcios digitais, estratégias na economia digital, modelos digitais de
expansao de mercado, interacdo com stakeholders, processos relativos as tecnologias digitais,
importancia da tecnologia da informac&o, plataformas e formatos digitais de atuacdo comercial.
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Study purpose
The main objective of this article is to explain the existing conceptual relationships between value co-
creation and digital entrepreneurship, based on a Systematic Literature Review.

Relevance/ originality

Unpublished work on the theoretical relationship between co-creation of value and digital
entrepreneurship, contributing to business managers and entrepreneurs, listing actions, practices and
findingsin general for the management and strategy of their enterprises.

Methodology / approach
Systematic literature review (RSL) of 135 articles selected from the Web of Science (WoS) database.

Main results
The results indicate that there is a strong connection between the constructs in different business
models, geographies, sectors of the economy and types of companies, in the public or private sectors.

Theoretical / methodological contributions

dentification of five elements that demonstrate the connection: 1) Innovation and digital
entrepreneurship 2) Performance of organizations; 3) Co-creation of value between stakeholders; 4)
Strategy and management focused on digital innovation; 5) Collaboration and learning.

Social / management contributions

Description of: digital business formats, strategies in the digital economy, digital market expansion
models, interaction with stakeholders, processes related to digital technologies, importance of
information technology, platforms and digital formats for commercia performance.
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