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Objetivo do estudo

Analisar a influéncia das motivagdes funcional, social, hedonica e cognitiva sobre o comportamento
inovativo de estudantes de cursos superiores de tecnologia diante da Inteligéncia Artificial,
considerando o Dominio Especifico de Inovatividade e a Inovagdo Inata.

Relevancia/originalidade

O estudo amplia a compreensdo da inovatividade diante da Inteligéncia Artificial ao investigar
conjuntamente diferentes dimensdes motivacionais e dois construtos de inovatividade, evidenciando
gue aspectos sociais e cognitivos podem assumir maior relevancia que fatores funcionais e hedénicos
entre estudantes tecndl ogos.

M etodologia/abor dagem

Realizou-se uma pesguisa quantitativa com 110 estudantes de cursos superiores de tecnologia. Os
dados foram coletados por questionario el etrdnico e analisados por regressdo linear multipla no SPSS,
mediante a estimagdo de dois model os analiticos.

Principaisresultados

Ambos os modelos apresentaram significancia estatistica global. A Motivacdo Social influenciou
positiva e significativamente o Dominio Especifico de Inovatividade, enquanto a Inovagédo Inata
apresentou influéncia significativa das motivagdes Social e Cognitiva. As motivacGes Funcional e
Hedbnica ndo foram significativas.

Contribuicoes tedricasmetodol 6gicas

A pesquisa contribui para a literatura ao integrar dimensdes motivacionais a dois construtos distintos
de inovatividade, demonstrando empiricamente que seus antecedentes podem diferir e destacando a
centralidade da dimensdo social na compreensdo do comportamento inovativo diante da Inteligéncia
Artificial.

Contribuicfes sociais/para a gestéo

Os achados oferecem subsidios para instituicdes de ensino, docentes e gestores desenvolverem
ambientes que estimulem colaboracdo, compartilhamento de experiéncias, curiosidade intelectual e
experimentacdo com Inteligéncia Artificial, favorecendo uma cultura de inovagdo e estratégias
educacionais voltadas ao uso responsavel dessas tecnologias.

Palavras-chave: Inteligéncia Artificial, Inovatividade, Motivagdo Social, Motivagdo Cognitiva,
Adoco Tecnologica
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Beyond utility: Social and cognitive motivations in technology students' innovativeness
toward artificial intelligence

Study purpose

To analyze the influence of functional, social, hedonic, and cognitive motivations on the innovative
behavior of technology students toward Artificial Intelligence, considering Domain-Specific
Innovativeness and Innate Innovativeness.

Relevance/ originality

The study advances the understanding of innovativeness toward Artificial Intelligence by jointly
examining different motivational dimensions and two innovativeness constructs, showing that social
and cognitive factors may be more relevant than functional and hedonic factors among technology
students.

Methodology / approach

A quantitative study was conducted with 110 technology students. Data were collected through an
electronic questionnaire and analyzed using multiple linear regression in SPSS, with two analytical
models being estimated.

Main results

Both models were statistically significant overall. Social Motivation positively and significantly
influenced Domain-Specific Innovativeness, whereas Innate Innovativeness was significantly
influenced by Social and Cognitive Motivations. Functional and Hedonic Motivations were not
stetistically significant.

Theoretical / methodological contributions

The study contributes to the literature by integrating motivational dimensions with two distinct
innovativeness constructs, empirically demonstrating that their antecedents may differ and
highlighting the central role of the social dimension in understanding innovative behavior toward
Artificia Intelligence.

Social / management contributions
The findings provide insights for educational institutions, faculty, and managers to develop
environments that foster collaboration, knowledge sharing, intellectual curiosity, and experimentation
with Artificial Intelligence, promoting an innovation culture and educational strategies aimed at the
responsible use of these technologies.

Keywords: Artificial Intelligence, Innovativeness, Social Motivation, Cognitive Motivation,
Technology Adoption
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